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Quick Facts on First Generation College Students

Title Goes Here

*AI, AN, NH, or Pl is American N a m e

Indian, Alaska Native, Native
Hawaiian, or other Pacific Islander

(Center for First-Generation Student Success, 2020)



Postsecondary Success Preparation

Role of family and friends
e Knowledge, emotional support, and influence student decision-
making
Student aspir

o ”First-genaﬁtiegre‘eegr mm about the

highest level of education they will receive by as early as the eighth
grade.” Name
Rigorous high school curriculum
e Scaffolding support early on builds postsecondary self-efficacy
® Expose “hidden curriculum™

(Engle, 2007; Mcdossi et al., 2022; Ricks & Warren, 2021)
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Postsecondary Success Transition

Awareness and Engagement Gap Year

® Postsecondary success e Delaying enrollment
preparation programs and ® Progressive pathway
activities ® Intentlonal and unintentional

e Summer bf !e Go p
Navigation/Orientation ummer melf occurs when a
activities; College Prep; Njgme student who intends to go to
Social capital college does not enroll in the fall

semester after senior year”

(Clayton et al., 2022; Ricks & Warren, 2021)
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Barriers and Supports

Lack of familial support « TRIO Program (pre-

Lack of c-]l-l H 'écolleglate
readine iﬁe Goes §|ﬁ. employment
Lack of financial « Peer-Mentoring Programs
stability

Limited access to social
networks

Name



Social Capital & Developmental
Relationships
Youth achievement is directly linked to the social and
experiential gap

® By 6th grade, low-income students spend 6,000

Title Gogs Herea <
la

rﬁ riential learning is one of the most powerful
orms of social emotional learning

® & Exposes youth to new networks and
opportunities.



Five Elements of Developmental Relationships
SEARCH INSTITUTE
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Types of Developmental Relationships

Mentors: An individual who shares knowledge, provides guidance and offers
support; these relationships are often focused on the mentee’s learning and growth
but are best when they are reciprocal.

Sponsors: These powerful individuals focus on developing leaders for more senior
roles; they typically create visibility, provide advocacy and offer strategic

connections i Ieaﬁ. H
Peers: Someofie éwn pes ere
Learning Partners: An experieerFﬁ I'Jﬁ'@iduals/peers who instructs, tutors or trains

another.

Executive Coaches: A qualified individual who uses one-on-one interventions with
managers and senior leaders to improve their management and leadership
performance.
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ExperidriééD Gvap it ctivity

Instructions: Divide into tIN@éB%ups. Each group will have 5
minutes to develop an experience for first generation college
students.
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Experience Development Criteria

1.

w

PURPOSE: The experience must have a purpose of the experience

(or the “Why?”)
BARRIER: Addresses the assigned barrier or obstacle of first gen

. ACTIVITY: Guided, interggtive activity
. DEVELOP L ehl@lf@gages one of the

previously discussed developmental relationships (Mentor,
Sponsor, Peers, LearningN@rEﬁ@s, Executive Coaches)

OUTSIDE: Outside of classroom or the typical learning environment

e Inlllinois
* In or outside students’ community
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Example Scenario: Nonprofit Organization

Student barrier: Lack of familial support

You work as a etemgof Pr ms for

nonprofit almeIItlt'r Here
by building career readlness sk|IIs What new

program will you propose to apbaessehe

organization's strategic focus on first generation

college students.
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Example Scenario: Nonprofit Organization

The FAM Program (Facilitating Access and Mentorship)

3-year scaffolded community mentorship program

Peer support > Near pe upport > Profe ional support
Beginning%r[ti G‘FECommumty park:

Invite parents
Quarterly parent/supportNQ?Wgetter

The purpose of the FAM Program is to build social capital and supports
through mentorship opportunities and expose first-generation families to
accessible tools and career readiness resources.
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Scenario 1: Foundation

Student barrier: College readiness and academic
preparedness

vou have recen B b EH@ 3 O@S-Here

lllinois Statewide Community Trust. You must
use the funds to create an explRriEngeto
address the barriers of first generation college
students.
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Scenario 2: Corporate Social Responsibility

Student barrier: Lack of financial resources and
security

Tltle TGQles SH%@SIbI“ty Manager of

your organization has tasked your department
wilX] greating event to address the barriers of
first gen students.
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Scenario 3: Campus Community Engagement Office

Barrier: Lack of social networks

o vour camous Tl B SOES H
on your campus. ¥o e ere
create a termed, paid fellowship specifically

targeted at first generation collegdljiffors and
seniors.
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Panel of Fi-lgiﬂﬂi-ﬁﬂﬁsrlw@als

Q&A Name



Question 1

nact kP IR Jhek 8 suppor

your post-secondatgrsieccess?




Question 2

What role did mentorship and peer support
play in helping you succeed in higher

educaf] qﬂéh@éé@nﬂéﬁ'ﬂ@shlps

evolve during your journey?
Name



Question 3

How di outsigde persp

trajectory? Name

Ilves on post-

&h&nd your




Feedback & Contact Information

We’d appreciate your feedback! Website

EmbarcChicago.org

Title Goes Here

N ar@lastinee: Cmcneil@embarcchicago.org

us at

Lativia: Lsamone@embarcchicago.org

Dezaray: Dvazquez@embarcchicago.org
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